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WHO ARE BlAck GIRl GAMERs?

HOW IT STARTED 
a small Facebook group 
founded in 2015
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HOW IT’S GOING 
an international collective of 
8,000+ black women 



WHAT IS BlAck GIRl GAMERs®?

in addition to the online community, BGG now also includes:
● Brand content creators & streamers
● Sponsored gaming-centered activations
● Online and IRL gaming events
● BGG Talent: talent brokering
● Consultancy for diversity in game development
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WhAT is thE pRoblEM?

THE BRIEF 
Create an identity and graphic-led campaign.

THE PROBLEM 
BGG is still viewed as a community, not a business with a mission.

THE CHALLENGE 
How might we design a brand image that balances the seriousness 

of an established business with the fun and quirky culture of the 
BGG community?
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MARkEt RESEARcH

CURRENT MARKET
❏ Gamers are not the minority as TV and film paint them out to be. Newzoo reports there were 

2.69 billion gamers in the world by the end of 2020. 

❏ Most people assume that the gaming market is dominated by a male-dominated player base.

❏ BGG offers safe gaming community group for female gamers. BGG partners with brands and 

offers their partners authentic, informed insight for character development, go-to-market 

strategies, lore development and more.

MARKET OBJECTIVES
❏ BGG needs to be perceived by people in the gaming industry as a business with a mission to change 

the gaming world, not just a gaming community.

❏ BGG as a business with a serious ambition to change the gaming industry, as well as BGG as a brand 

with authentic cultural capital that is fun, quirky, and down-to-earth.

❏ BGG aims to keep their members (multi-platform gaming community of over 8,000+ Black Women 

that is age and LGBTQIA+ inclusive) safe, connected and to nurture their interests via internal 

events and workshops.

❏ BGG wants the brand to be authentic to the community it represents. 
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tARgEt AUDiENcE

MAIN DEMOGRAPHICS
❏ Main target audience/market are women, mainly black women or other women of color that love 

gaming. 

❏ Campaign also targets non-women of color in order to elevate the brand image to all women. 

❏ Age range of women is between the range of 15-mid 30s.

PSYCHOGRAPHICS
❏ Targeted towards women with various lifestyles, whether they have a regular job or they are still in 

school. 

❏ Also targets women with an open mindset of accepting others for who they are and not judging 

them based on their race, sexuality, or class. 

❏ Since many of these women have experienced discrimination of some kind, many of them have 

equality, acceptance, and community as their core values, which is what this campaign aims to 

bring to this market. 

Black Girl Gamers 7



CREAtivE StRAtEgY

POWERFUL

INCLUSIVE

GEEKY

PASSIONATE

GOALS Communicate the values of BGG while striking the balance of "representing BGG as business with a serious 
ambition to change the gaming industry, as well as BGG as a brand with authentic cultural capital that is fun, quirky, and 
down to earth."

DESIGN CRITERIA
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LOGO THUMBNAIL
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TYPE STUDIES
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LOGO ROUGHS
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CAMPAIGN THUMBNAIL
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POSTER DEVELOPMENT

Black Girl Gamers 13



CAMPAIgN SUMMARY
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